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“The singular brand 
identity was eye-
catching and acted as 
the perfect foundation 
for an entire design 
festival.”

Aakriti Prasad
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“True to its archetype of an Alchemist, the 
campaign will make people pause, think, 
and rethink practices that they have taken 
for granted and never questioned.”

The User Journey

Ramya Kadiyala

6



7



8

The Build Up
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unique  design   
challenges
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installations
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The Design Experience
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“Designing the user 
experience for an 
event that strove to 
rethink design to 
re-envision a new 
world was no mean 
feat.”

Akhil Reddy Sura
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“The conference served as a 

fitting end to the celebration 

of design that was Hyderabad 

Design Week 2019.”

Ram Sunkara
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Reinforcing the Message
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The first edition of Hyderabad 

Design Week may have come to an 

end, but the change that it wanted 

to bring has just begun. This is 

the first step in what is sure to be 

a long journey to a better world - a 

world designed by you and I for a 

brighter future.
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“Despite the increase 

in awareness of the 

importance of design, 

the design industry is 

still nascent in terms 

of profitability, the 

number of full time 

professionals, and 

original content 

creation.”

“The Government of 

Telangana recognises 

the potential of design 

and is giving ample focus 

on design, and design 

projects. Bringing the 

World Design Assembly 

to Hyderabad is only one 

step in that direction.”

K.T. Rama Rao
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Few words
from our 
I&C Minister
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whitenoise.design


